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2019 AVALON AIRSHOW
SHOW DAILY
The combined resources of
Australian Aviation, Aviator
and Australian Defence
Business Review - Australia’s
leading aerospace, general
aviation and defence
magazines - will produce
the official Avalon Airshow
2019 Show Daily.
Some 3,000 to 4,000 copies of the full
colour, large format (245mm wide x 320mm
deep) airshow daily will be printed each
day on high quality gloss paper. Produced
to Australian Aviation, Aviator and Australian
Defence Business Review’s highest quality
standards, distribution will be to all event
exhibitors and trade show visitors as they
pass through the Airshow’s entrance gates
– as well as to corporate chalets and VIP
stands – on mornings of the key exhibition
trade days.
Each edition will feature a comprehensive
roundup of news and imagery gathered
from the show, including key excerpts
from major press conferences, and
interviews with executives of leading
aerospace and defence firms.

AVALON SHOW DAILY

Tuesday February 24

BREAKDING DOWN BARRIERS

» Citation M2, Legacy
500 & TBM 900
make Avalon debuts

The intent behind Plan Jericho is to
technologically and culturally integrate
the new fifth generation capabilities
currently in service or due to enter
service in the next decade, not just with
each other but also with older ‘legacy’
third and fourth generation capabilities. Otherwise, there is a real risk the
potential of the enhanced battlespace
awareness that will be provided by these

new systems with their greatly enhanced
sensors and communications capabilities may never be realised.
In launching Jericho, CAF described
it as being about much more than the
Joint Strike Fighter or about any of
the aircraft and platforms. “It is about
root and branch transformation,” he
said. “It will affect the way we train; the
way we fight; and the way we sustain

Australian SME keen to become a part
of the global aviation/aerospace supply
chain.
All this takes place in and around
what essentially is a temporary tent city,
albeit one with massive exhibitor halls,
a dedicated conference precinct that is
new for this year’s show, and corporate
chalets by the runway. Not to mention
a working domestic airport that will
continue to handle a number of RPT

flights every day of the event.
Meanwhile, there is also a grass
airfield and aircraft park for visiting
light aircraft and a heliport.
“I have no doubt having had a good
look around the site and having led the
team in the planning and preparation
for the event that this is going to be the
most comprehensive and sophisticated
quality show that we have ever put on,”
Honnery said on Friday.

» BAE Australia,
TAE win local F-35
support work

Avalon was unique from other
airshows around the world, Honnery
said, given it aimed to include a major
trade exhibition, an extensive conference program and an entertainment
spectacle to entertain the general public,
that when combined together would
prove attractive for aviation enthusiasts
of any discipline.
“We’ve gone to an enormous amount
of effort to reach all aspects of aviation

Global ambitions, local defence companies
The Victorian government intends
to make the most of the Australian
International Airshow and Aerospace
& Defence Exposition as a chance to
showcase the state’s defence industry
capabilities to the world.
Speaking at the show’s official
opening ceremony at Avalon Airport,
Victorian Industry Minister Lily
D’Ambrosio said: “The airshow provides an opportunity to display our
industry capabilities to domestic and

international players and to stimulate
global collaboration by linking Victorian
industry into international defence
supply chains.”
The state government is committing
$5 million to establish a Victorian
Defence Procurement Office to promote
to major global defence contractors
the skills and capabilities of Victorian
manufacturers. The office will be set up
in Geelong, about 20 minutes by road
from Avalon.

D’Ambrosio said: “The
industry component of
the airshow is vital to
promote Victoria’s status as
Australia’s leading location
for aviation, aerospace and
defence businesses.”
She says hosting the airshow in
Victoria supports the government’s vision
for an innovative, globally competitive,
highly skilled and adaptive defence industry – and to see it be at the leading edge of

» Meet Boeing’s
Syd Blocher

providers serving
the Australian
Defence Force
and global supply
chains.
The minister also
has formally launched
Victoria’s Aviation
and Aerospace Industry Capability
Statement, copies of which will be available at the state government’s pavilion in
the exhibition halls.
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Thursday February 26

New LM-100J
commercial
freighter for
niche missions

copies printed daily

» Toll Group signs
for AW139s

CONTINUED PAGE 3 >

AVALON SHOW DAILY

SHOW
HIGHLIGHTS
» Bond takes first
S-92 helicopter

» Wedgetail
approaches FOC
» Rosebank becomes
RUAG Australia
» A350’s global reach
» Innovation pays off
LM-100J business development lead
at Lockheed Martin Aeronautics Jeff
Armentrout explained during a briefing
that potential government customers
already have expressed interest in
acquiring the platform: “We’ve removed
most of the military equipment and
there are still about a dozen items that
are export controlled.”
Questioned about potential sensitivities given the military origins of the
platform, he said: “There could be some
restrictions. Some countries we are not

able to export to, but for the most part
we expect to have a pretty open market
commercially.”
Although potential sales to China,
for example, are not possible currently,
future purchases are not necessarily off
the table, he added.
More than 100 units of the L-100, the
commercial variant of the first-generation
C-130, were produced between 1964
and 1992. Many of these aircraft are still
operated around the world by a range of
commercial and government customers.

South Australian Minister for Defence
Martin Hamilton-Smith has officially
launched at the Avalon Airshow a new
alliance that aims to reposition local
industry on the global stage as rapid
changes in technology and business
practices take hold across the aerospace industry.
Speaking to a capacity crowd
following an Australia-UK Industry
Roundtable, Hamilton-Smith said: “It
is no secret that Australia is embarking
on a period of significant manufacturing

transformation. As a nation, we must
position ourselves to develop niche,
high-value added products that are
internationally competitive and linked
to global supply chains.”
In an industry that’s rapidly
globalising, Hamilton-Smith says
that for survival, local businesses
need to look beyond the traditional
model of relying solely on a single
customer: “Instead, we must increase
our capability and capacity, and look
beyond our national boundaries and

AVALON SHO W DAI LY

actively pursue export opportunities.
Initiatives such as the Australian
Aerospace Alliance are critical as we
embark on this journey.”
The new Australian Aerospace
Alliance (AAA) is a collaborative
project between the existing Defence
Teaming Centre (DTC), industry and
the South Australian government.
Its resources and capabilities are to
be focused on capturing work from
the global defence and commercial
aerospace sectors through the collective

FEATURED

DASSAULT AT
AVALON IN
STRENGTH
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Friday February 27

Australia to
cooperate
with Norway
on F-35
maritime
strike weapon
Australia will coopera
te with Norway
on the development
of the Joint Strike
Missile (JSM) for
the F-35A Lightni
ng
II JSF.
Under development
by Kongsberg
Defence and Aerospa
ce, the aim is to
ensure the JSM will
be available for the
RAAF’s forthcoming
fleet
according to an announ of F-35As,
cement by
Defence Minister
Kevin Andrews.
He says: “This agreem
ent builds
on the countries’
long-standing bilateral cooperation
on research and

CONTINUED PAGE 3 >
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which RAAF Base Williamtown now sits,
was unveiled at Avalon yesterday by Chief
of Air Force Air Marshal Geoff Brown,
in front of Worimi elders and relatives
of WOFF Len Waters, the RAAF’s first
indigenous fighter pilot.
AIRMSHL Brown says: “This
initiative expresses the Air Force’s commitment to embracing Aboriginal and

OFFICIAL OPENING

RAAF’S BUSY
OPERATIONAL
TEMPO

Page 4

RAAF TRITON
PLANS TO
MATURE

RAAF unveils
indigenous
artwork jet

The RAAF has unveiled its ‘Worimi’
Hornet, an F/A-18 fighter painted
to demonstrate Air Force’s “commitment to indigenous men and women
who have served and continue to
serve,in the Australian Defence Force”.
The aircraft, which features Aboriginal
artwork in honour of the Worimi people,
the traditional owners of the land on

FEATURE

JERICHO’S
INFLUENCE ON
ACQUISTION

EXPLORED

» QinetiQ Australia
debuts new
crashworthy
Chinook seats

» Falcon 8X makes
first flight

CONTINUED PAGE 3 >

3,000+

» Airshow’s backdrop
to burgeoning
Australia-USA
security relationship

» Avalon’s international
defence relations
focus

INSIGHT

GOING GLOBAL

» Turkey’s Rokestan
hopes to make
a big impact

» RAAF commences
Reaper training

Airshow promises something for everyone

New
Aerospace
Alliance
launched

» The planning behind
the Global Hawk
Avalon adventure

» HATS EC135 flies

CONTINUED PAGE 4 >

Lockheed Martin is promoting its
LM-100J multi-purpose air freighter,
a civil derivative of the C-130J Super
Hercules airlifter, to attract orders
from existing L-100 customers and
new operators looking for an aircraft
to support niche missions.
The LM-100J will be able to operatefrom short, unprepared airfields without
ground support infrastructure and
require only minimal cargo-handling
equipment. The aircraft is set to be
built on the C-130 production line, in
existence for more than 60 years.
ASL Aviation Group signed a Letter
of Intent with Lockheed Martin last
year covering an order for up to 10
of the commercial freighters. Final
assembly of the first aircraft is due to
begin in 2016, with expected delivery
set to occur in 2018.

SHOW
HIGHLIGHTS

» Global Hawk
lands at Avalon

AVALON BEGINS

From advanced military hardware to
corporate jets to the 600 or so trade
exhibitors, the Australian International
Airshow promises to have something for
everyone.
This year will be the 12th airshow at
Avalon and organising chief executive
Ian Honnery says the program has been
designed with everyone in mind, from
the aviation enthusiast looking forward
to the flying displays to the owner of an

Wednesday February 25

SHOW
HIGHLIGHTS

CAF launches
Plan Jericho

Chief of Air Force Air Marshal Geoff
Brown formally launched the bold Plan
Jericho at the Chief’s Symposium held
at the Melbourne Convention Centre on
Monday.
Plan Jericho is described as the
first step for the RAAF to meet the
challenges of the future. It says more
work will continue in 2015, to further
develop three themes: harnessing the
combat potential of an integrated force;
developing an innovative and empowered workforce; and changing the way
we acquire and sustain capability.
“Plan Jericho…describes the vector
which Air Force will pursue on our
transformation path towards becoming a fifth generation enabled force,”
AIRMSHL Brown said. “The introduction to service of the F-35A Joint Strike
Fighter opens a new era in the distinguished history of our Air Force.”

AVALON SHOW DAILY

RAAF prepares
for Poseidon
transition

SHOW
HIGHLIGHTS

» Plan Jericho &
the Australia-U
K
Roundtable
» DSTO & Airbu
s
Group form
strategic alliance

» Swiss precision
RUAG Australia for
development of Defence
equipment
and acknowledges
the importance of
a robust maritim
e strike capability
to
Norway and Austral
ia.”
The weapon is under
consideration by the ADF
to fulfil the Project
JP3023 naval strike
weapon for the
RAAF’s F-35A, due
to enter service
from 2018. The
naval strike capabil
ity
is expected to be
fielded under the
follow-on Block 4 capabil
ity upgrade, due
to be incorporated
into the RAAF’s
fleet from around
2023.

» Gulfstream satisfi
the need for speedes

The minister’s stateme
nt adds:
“Participating now
in a cooperative
JSM development
program with
Norway will maximi
se the cost effectiveness of Austral
ia’s contribution
and ensure the weapon
capability is
developed and integra
ted onto the
F-35A in the timelin
e required by
Australia, should
the Joint Strike
Missile be ultimat
ely considered for
acquisition by governm
ent later this
decade. “Australian
industry will participate in the develop
ment of the JSM
by

» Lockheed Marti
clinches RAAF n
Hercules training
contract

CONTINUED PAGE 3 >

The Royal Austral
ian Air Force is busily
preparing for delivery
their training and
will stay on to become
on schedule of its
first Boeing P-8A
P-8 instructors with
Poseidon maritim
the US Navy.”
e
surveillance aircraft
Three technicians
in early 2017.
who eventually
will become mainte
Newly appointed
director of the P-8
nance instructransition office Group
tors are due to leave
Australia for
Captain Roger
McCutcheon says
Jacksonville in the
the RAAF’s transiti
middle of this
on
to the new intellige
year and the first
nce, surveillance,
spare parts for the
reconnaissance and
aircraft are set to
arrive in Austral
response aircraft
ia
already has begun:
later in 2015.
“We now have personnel in Naval Air
GPCAPT McCutc
Station Jacksonville
heon says: “The
in Florida conduc
P-8’s a fundamental
ting training.
element of
Australia’s future
“Seven aircrew arrived
maritime strategy
there in
.
January this year.
Alongside the Triton,
They’ve commenced
which is yet to
be fully approved
by the government,

the P-8A will continu
e to secure our
maritime environ
ment once the AP-3C
is withdrawn in about
2019.”

The Australian governm
ent announced in Februar
y 2014 that eight
Poseidon aircraft
are to be acquire
d,
plus another four
depending on the
outcomes of the 2015
Defence White Paper.
GPCAPT McCutc
heon says approva
l for
the extra aircraft
probably will be
sought
next year.
Acquisition of the
initial eight aircraft will cost about
$4 billion, includin
g
associated support
facilities.

SUPER VERSA
TILE
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AUSTRALIAN
AVIATION
2019 AVALON
AIRSHOW ISSUE
Australia’s leading aviation magazine’s
special Avalon Airshow issue will be
distributed extensively at the Australian
International Airshow at Avalon in
February-March.

australianaviation.com.au
@ THE 2019 AVALON AIRSHOW #AVALON
Australian Aviation and Aviator will publish
breaking Avalon Airshow announcements, news
and photos on australianaviation.com.au and
aviatormag.com.au, Australia’s leading aviation
news websites.
Using social media platforms, Facebook, Instagram and Twitter,
Australian Aviation and Aviator will also promote Avalon show
breaking news with links back to more indepth news items on the
australianaviation.com.au and aviatormag.com.au websites.
Combined, the websites and our use of social media platforms will see
Aviator Media provide extensive, far-reaching, timely and responsive
coverage of Australia’s premier aerospace and defence event.

12,000+
uniques daily

Media Kit

eNEWSLETTER
AVALON SHOW
DAILY EXPRESS
In conjunction with AMDA, special Avalon
Airshow Show Daily issues of our Express
e-newsletter will be emailed out at the start
of each trade day of the Avalon Airshow to
over 25,000 readers in Australia and across
the world including the Airshow’s database of
delegates and attendees, providing them with
a comprehensive roundup of the day’s Avalon
Airshow news and a digital copy of that day’s
Show Daily.

SHOW DAILY - DAY 1
PRESENTED BY AVIATOR MEDIA
Avalon Airshow 2019 Show Daily Day One available for download
Aviator Media is publishing the official Show Daily for the Avalon Airshow 2019, showcasing
news from and relevant to the region’s largest aviation exposition. [Read more...]

Chief of Air Force looks forward to the Airshow
Air Marshal Leo Davis, AO, CSC, is enthusiastic about this week’s AVALON AIRSHOW
2019 in Victoria. [Read more...]

Australian SMEs look to the Horizon
A group of Australian firms is hoping their collective expertise will give them an edge in bidding
for aviation contracts against some of the world’s largest players in the field. [Read more...]

Schiebel establishes Australian base
Austrian vertical takeoff UAS manufacturer Schiebel has announced the establishment of a
local base in the NSW Shoalhaven region with the formation of Schiebel Pacific Pty Ltd (SPL).
[Read more...]

AVIATOR MAGAZINE
2019 AVALON
AIRSHOW ISSUE
Aviator Magazine, Australia’s leading general
and recreational aviation title, will use the
Avalon Airshow issue to profile the state of
the general aviation nation, static displays and
Airshow highlights during the International
Airshow’s public days.

AVALON
AIRSHOW
2019

Aviator’s Avalon issue will be distributed widely to both trade
visitors and the public during the Airshow’s public days.
RA - LEISURE & LUXURY | FLYING FOR FUN

AVIATORMAG.COM.AU
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AUSTRALIAN DEFENCE
BUSINESS REVIEW
2019 AVALON
AIRSHOW ISSUE
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C-27J

Army gets next gen
Battlefield Mobility

JEMSO

Integrating EW

AWD

Australian Defence Business Review,
Australia’s leading defence business
magazine, will use the Avalon Airshow issue
to focus on analysis of defence projects and
procurement issues of particular relevance
to the Australian International Airshow and
Aerospace & Defence Exposition.

Lesson learned

BUDGET

2019Ĕóñ Defence
budget analysis

Australian Defence Business Review’s Avalon issue will
be distributed widely to trade visitors and associated
conference participants.
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MONTHLY PRINT
& DIGITAL MASTHEAD

For the in-depth features & analysis

AVIATION RADIO
RA - LEISURE & LUXURY | FLYING FOR FUN
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Multi-media sharing & reader dialogue
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Advertising rates & specifications
AVALON AIRSHOW 2019 PRINT
Show Daily Rates

Show Daily Specs

Format

1 Day

2 DAY

3 DAY

4 DAY

Format

Double page spread

$5,950

$10,600

$14,100

$15,600

Full page

$3,652

$5,900

$7,850

Half page

$2,100

$3,875

Back Cover

$4,800

Quarter Page
Eighth page

W

H

W

H

Double page spread

490mm

320mm

-

-

$8,725

Full page

245mm

320mm

-

-

$5,400

$6,150

Half page

221mm

135mm

108mm

271mm

NA

NA

NA

Back Cover

245mm

320mm

-

-

$1,400

$2,350

$3,200

$3,950

Quarter Page

108mm

135mm

-

-

$950

$1,800

$2,550

$3,100

Eighth page

108mm

67mm

-

-

Static iPad ad placements are included with double page, full page and half page print ad
insertions at no extra charge.

All DPS and FP ads require 5mm bleed. A 6mm gutter is recommended for DPS ads.
Please supply artwork as high-resolution PDFs. All placed files and artwork should be CMYK
only. No RGB images or spot colours. Images should have an effective resolution of 300dpi.
iPad (PDF @ 132ppi in both portrait 768px W x 1024px H; and landscape 1024px W x 768px H)

AVALON AIRSHOW 2019 DIGITAL
Avalon Show Daily Express e-newsletter
Format
590 x 72 Leaderboard
590 x 72 Banner

Placement

Buy

Cost

masthead, body

daily

$490

body

weekly

$490

Double page spread

Full page / Back cover

Half page horizontal

Half page vertical

Third page

Eighth page

australianaviation.com.au | adbr.com.au | aviatormag.com.au
Format
728 x 90 leaderboard banner

Placement

Buy

Cost

run of site

daily

$190

300 x 250 MREC box
run of site
daily
Banner/box maximum file size 39K; include click-through URL; files can be Flash
(backup GIF must be supplied), JPEG or PNG; looping should be continuous.

$185

AVALON AIRSHOW DEADLINES
Format

Booking

Material

Australian Aviation

Feb 4

Feb 8

ADBR

Feb 5

Feb 8

Aviator

Jan 22

Jan 25

Avalon Airshow Show Daily

Feb 15

Feb 20

*All prices quoted in Australian dollars (AUD). GST: Prices exclude 10% GST (Goods and Services Tax). INTERNATIONAL RATES: Rates in US dollars available on request. AGENCY COMMISSION: Pricesquoted are the
total advertising cost, excluding any agency commission where relevant. CANCELLATIONS: Can only be acknowledged if they are received prior to booking deadline.
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AVALON AIRSHOW
PRINT RATES
Australian Aviation Single Insertion
Format

1x

ADBR Single Insertion
Format

Aviator Single Insertion
1x

Format

1x

Double page spread

$5,900

Double page spread

$5,600

Double page spread

$3,150

Outside back cover

$4,000

Outside back cover

$4,495

Full page

$2,350

Full page

$3,500

Full page

$3,995

Half page

$1,675

Half page

$2,200

Double half page

$3,995

Half page

$2,495

AVALON AIRSHOW
CROSS PROMO
MAGAZINE
THREE FOR TWO DEAL
Book full rate double page spread, full page
or half page ads in two of our three titles
(Australian Aviation, Australian Defence
Business Review and Aviator) and receive
a free ad of the same size in one day of the
Avalon Airshow Show Daily.

BESPOKE MULTIMEDIA CAMPAIGNS
Leverage Aviator Media’s market-leading digital
and multimedia footprint by locking in one of
our podcasts or streamed video interviews
taking place at the Airshow. Further exposure
can be gained from one of our magazine’s
subsequent Avalon Airshow Round-up issues.
Rates on application.

MAGAZINE & SHOW DAILY
20% OFF DEAL
Book an ad in either Australian Aviation,
Aviator or Australian Defence Business
Review’s Avalon editions and receive 20% off
a comparably sized ad in an Avalon Airshow
Show Daily issue of your choice.
20181114

